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Abstract
In the digital era, online product reviews have become a crucial

element shaping consumer purchasing decisions on e-commerce

platforms. This research thoroughly investigates the influence of

online reviews on purchasing decisions by analyzing determining

factors such as credibility, valence, volume, and reviewer

characteristics based on a comprehensive literature study. Key

findings reveal that high-quality and valid reviews positively

enhance consumer purchase intentions. Furthermore, this study

highlights how differing perceptions of reviews, particularly the

strong impact of negative reviews, significantly affect consumer

choices. Practical implications for marketers include the necessity

to strategically manage reviews and improve their quality to

strengthen trust and drive purchasing decisions.
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Abstract
In the digital era, online product reviews have become a crucial

element shaping consumer purchasing decisions on e-commerce

platforms. This research thoroughly investigates the influence of

online reviews on purchasing decisions by analyzing determining

factors such as credibility, valence, volume, and reviewer

characteristics based on a comprehensive literature study. Key

findings reveal that high-quality and valid reviews positively

enhance consumer purchase intentions. Furthermore, this study

highlights how differing perceptions of reviews, particularly the

strong impact of negative reviews, significantly affect consumer

choices. Practical implications for marketers include the necessity

to strategically manage reviews and improve their quality to

strengthen trust and drive purchasing decisions.
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Berdasarkan hasil evaluasi oleh tim editor dan reviewer JUMDER: Jurnal Bisnis Digital dan 

Ekonomi Kreatif, kami menyatakan bahwa naskah dengan judul: 
 

“SUARA KONSUMEN DI ERA DIGITAL : BAGAIMANA REVIEW ONLINE MEMBENTUK 
PERILAKU KONSUMEN DIGITAL” 

 
Berdasarkan hasil telaah, bahwa karya tulis tersebut memenuhi syarat untuk didaftarkan 

(diterbitkan) pada JUMDER: Jurnal Bisnis Digital dan Ekonomi Kreatif. Volume 1, Nomor 1, Tahun 2025.  

Dengan link Issue/Terbitan: 
https://journal.dinamikapublika.id/index.php/JUMDER/article/view/10 
 

Demikian surat keterangan ini kami sampaikan, atas perhatian dan kerjasamanya di ucapkan 
terimakasih. 
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