
ANTECEDENTS FROM
PURCHASE INTENTION OF

RETAIL BRAND “X”: EVIDENCE
FROM INDONESIA

by Willy Arafah,Nico Lukito, Richardus Rikang

Submission date: 14-Mar-2024 10:47AM (UTC+0700)
Submission ID: 2319996869
File name: retail-brand-x-evidence-from-indonesia-1528-2678-23-3-222_Wi.pdf
(550.59K)
Word count: 7178
Character count: 37152



9

27

30

32

44

52

56

62

67

68



2

7

14

23

25

28

28

40

58

59

64



3

3

7

7

10

11

26

26

33

55

57



2

3

5

13

13

14

15

15

19

31

41

48

61



6

50



1

32

39



1

4

17

63



5

8 8

11

12

16

18

36

53



5

18

23

49

51



2

5

37

38

65



3

12

21

21

22

22

24

24

25

29

35

42

43

45

46

47

60



1

2

9

20

20

34

54

66







16%
SIMILARITY INDEX

10%
INTERNET SOURCES

12%
PUBLICATIONS

6%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 <1%

5 <1%

ANTECEDENTS FROM PURCHASE INTENTION OF RETAIL
BRAND “X”: EVIDENCE FROM INDONESIA
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Universitas Jenderal Soedirman
Student Paper

jurnal.ibik.ac.id
Internet Source

Ahmed Rageh Ismail. "Leveraging the
potential of word of mouth: The role of love,
excitement and image of fashion brands",
Journal of Global Fashion Marketing, 2015
Publication

Fasha, George Sinesius. "Cultural Orientation,
Service Performance and Customer
Satisfaction as Antecedents of Corporate
Reputation in the Tanzanian Banking
Industry", University of Pretoria (South
Africa), 2023
Publication

Ismail Juma Ismail. "I trust friends before I
trust companies: The mediation of WOM and
brand love on psychological contract



6 <1%

7 <1%

8 <1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

fulfilment and repurchase intention",
Management Matters, 2022
Publication

Submitted to Universitas Putera Batam
Student Paper

Gonçalves, Sara Martins. "The Impact of
Celebrities vs Youtubers on Brand Trust,
Brand Love and Brand Loyalty", ISCTE -
Instituto Universitario de Lisboa (Portugal),
2023
Publication

Indah Fatmawati, Frido Olga. "Investigating
The Determining Factors of Tourist Revisit
Intention in a Natural-based Tourism
Destination", E3S Web of Conferences, 2023
Publication

Submitted to Universitas Negeri Semarang
Student Paper

jurnal.stiepas.ac.id
Internet Source

econeurasia.com
Internet Source

www.jsss.co.id
Internet Source

Submitted to Anglia Ruskin University
Student Paper



14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

Indah Tri Satriani, Siti Komariah, Muhammad
Wadud. "The Influence of Word of Mouth
Talkers and Tools on Consumer Buying
Decisions in Sate Taichan Shincan
Palembang", International Journal of
Marketing & Human Resource Research, 2023
Publication

Submitted to University of Wales central
institutions
Student Paper

e-journal.ikhac.ac.id
Internet Source

ejournal.stiesia.ac.id
Internet Source

Hsin Hsin Chang, Yao-Hua Wang, Wen-Ying
Yang. "The impact of e-service quality,
customer satisfaction and loyalty on e-
marketing: Moderating effect of perceived
value", Total Quality Management & Business
Excellence, 2009
Publication

Maimunatu Ya'u Ibrahim, Aminu Adamu
Ahmed. "Internet Banking Fulfilment and
Customer Trust: a Study of Bauchi State
Tertiary Institutions", Qeios, 2023
Publication

core.ac.uk



20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

Internet Source

journal.feb.unmul.ac.id
Internet Source

Faizan Ali, Seden Dogan, Muslim Amin, Kashif
Hussain, Kisang Ryu. "Brand
anthropomorphism, love and defense: does
attitude towards social distancing matter?",
The Service Industries Journal, 2021
Publication

Konstantinos Alexandris, Nikos Dimitriadis,
Anastasia Kasiara. "The behavioural
consequences of perceived service quality: An
exploratory study in the context of private
fitness clubs in Greece", European Sport
Management Quarterly, 2001
Publication

www.granthaalayahpublication.org
Internet Source

online-journal.unja.ac.id
Internet Source

www.bfi.co.id
Internet Source

Submitted to Loughborough University
Student Paper



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

Syed Ali Raza, Amna Umer, Muhammad Asif
Qureshi, Abdul Samad Dahri. "Internet
banking service quality, e-customer
satisfaction and loyalty: the modified e-
SERVQUAL model", The TQM Journal, 2020
Publication

Submitted to Berjaya University College of
Hospitality
Student Paper

Submitted to School of Business and
Management ITB
Student Paper

Submitted to University of Teesside
Student Paper

www.coursehero.com
Internet Source

Submitted to Glyndwr University
Student Paper

Taranggana Ari Sakti, Sukaris Sukaris, Asep
Saepuloh. "The Effect Of Perceived Risk,
Consumer Lifestyle And Online Trust On The
Purchase Intention Of Fashion Products In
Instagram Social Media", INNOVATION
RESEARCH JOURNAL, 2020
Publication

Submitted to Universitas Brawijaya
Student Paper



36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

euroasiapub.org
Internet Source

Submitted to Universitas Bangka Belitung
Student Paper

Submitted to University of Brighton
Student Paper

www.mdpi.com
Internet Source

zombiedoc.com
Internet Source

Submitted to Assumption University
Student Paper

Mutsikiwa, Munyaradzi. "The Influence of
Perceived Brand Personality of Social Media
on Users' Attitude Motivations and
Behaviour", University of Pretoria (South
Africa), 2023
Publication

Tuan Khanh Vuong, Ha Manh Bui. "The Effect
of Branding, Perceived Environmental and
Social Responsibility on Customer Satisfaction
and Loyalty", Polish Journal of Environmental
Studies, 2023
Publication

Submitted to University of Witwatersrand
Student Paper



45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

Zakria, Muhammad. "Brand Democratization
and Customer Brand Engagement:
Understanding the Customer-Brand Power
Distance", Universidade do Minho (Portugal),
2023
Publication

pearl.plymouth.ac.uk
Internet Source

www.ajhtl.com
Internet Source

www.omicsonline.org
Internet Source

www.scribd.com
Internet Source

Ahmad Muhajir, Nikenasih Binatari.
"Queueing system analysis of multi server
model at XYZ insurance company in
Tasikmalaya city", AIP Publishing, 2017
Publication

Benyam Tadesse, Fayera Bakala. "Effects of
automated teller machine service on client
satisfaction in Commercial Bank of Ethiopia",
Heliyon, 2021
Publication

Gorgus, Tatjana Michaela Constanze. "Online
Brand Engagement : An Investigation on



53 <1%

54 <1%

55 <1%

56 <1%

57 <1%

Antecedents and Outcomes Within the Social
Media Environment", ISCTE - Instituto
Universitario de Lisboa (Portugal), 2023
Publication

Hashim, Azura Hanim. "The Relationship
Between Religiosity, Halal Perception and
Intention to Purchase Halal Food Products: A
Comparative Study Between Arab Muslim and
Non-Arab Muslim Consumers", University of
Malaya (Malaysia), 2023
Publication

Journal of Research in Interactive Marketing,
Volume 4, Issue 3 (2010-08-21)
Publication

Kwang-Woo Lee, Heesup Han, Jinsoo Hwang.
"Developing a matrix for assessing
serviceability of U.S. online travel agency
websites", Social Behavior and Personality: an
international journal, 2017
Publication

Submitted to Northcentral
Student Paper

Paixão, João António Pereira. "Experiential
Marketing: Bridging the Gap Between Value
Creation to Customers and Value Capture by
Firms", ISCTE - Instituto Universitario de
Lisboa (Portugal), 2023
Publication



58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

63 <1%

64 <1%

65 <1%

66 <1%

Visconti, Giulia. "“My Voice Matters”:
Understanding Ambiguous Loss, Cultural
Identity, and Cultural Mismatch Through the
Lens of First-Generation College Students",
Aurora University, 2024
Publication

ejournal2.undip.ac.id
Internet Source

ifrnd.org
Internet Source

journal.adpebi.com
Internet Source

journal.ipm2kpe.or.id
Internet Source

journal.trunojoyo.ac.id
Internet Source

www.arraydev.com
Internet Source

www.bmij.org
Internet Source

André, Ana Raquel Queirós. "Consumer
Engagement with a Brand on Facebook",
Universidade Catolica Portuguesa (Portugal),
2024
Publication



67 <1%

68 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

Arif Ady Setiawan, . Triyanto, Moh.
Muchtarom. "Using a Social Media Facebook
to Develop Civic Engagement in Indonesia",
Academic Journal of Interdisciplinary Studies,
2021
Publication

Iham Tariq Ismail Al-Nuaimi, Ahmad Kamil Bin
Mahmood, Low Tang Jung, Hamid H Jebur. "A
review of e-service quality dimensions in user
satisfaction", 2013 International Conference
on Research and Innovation in Information
Systems (ICRIIS), 2013
Publication


